
ICAN
Women’s Leadership Conference
How Full Is Your Bucket?
April 11, 2007

U.S.A.

EAST COAST CAMPUS 
901 F Street, NW 
Washington, D.C. 20004 
 
CENTRAL CAMPUS/OMAHA 
1001 Gallup Drive 
Omaha, NE 68102 
 
CENTRAL CAMPUS/CHICAGO 
111 South Wacker Drive 
Suite 4850 
Chicago, IL 60606 
 
WEST COAST CAMPUS 
18300 Von Karman Ave. 
Suite 1000 
Irvine, CA 92612

INTERNATIONAL

GERMANY CAMPUS 
Berliner Str. 62 
14467 Potsdam, Germany 
 
LONDON CAMPUS 
The Adelphi 
1-11 John Adam Street 
London 
WC2N 6HS 
United Kingdom 
 
SINGAPORE CAMPUS 
20 Raf!es Place 
#23-03 Ocean Tower 
Singapore 048620

GALLUP UNIVERSITY

Copyright © 2007 The Gallup Organization, Princeton, NJ. All rights reserved.
ICAN.WLC.HFIYB.SND.Mnl.ENUS.03.27.07



ICAN.WLC.HFIYB.SND.Mnl.ENUS.03.27.07
Copyright © 2007 The Gallup Organization, Princeton, NJ. All rights reserved.

Confidentiality Notice
TO: All Participants

FROM: Evan Perkins, Gallup Intellectual Best Practices Program

RE: Reproduction of Gallup University’s “How Full Is Your Bucket?” booklet

The client acknowledges that The Gallup Organization is the proprietor of all rights, including copyright in the materials 
and programs in the Gallup University “How Full Is Your Bucket?” booklet (including but not limited to written materials, 
electronic copies, overheads, etc.). The client may not reproduce the program, in whole or in part, in any form or medium 
now known or hereafter invented or created (to create a new program or otherwise) without The Gallup Organization’s 
written consent. You shall not copy, resell, reuse, or distribute the program materials beyond the scope of what is agreed 
upon in writing by Gallup. Any violation of this Agreement shall be considered a breach of contract and misuse of Gallup’s 
intellectual property.

Copyright Standards
This document contains proprietary research, copyrighted materials, and literary property of The Gallup Organization. It is 
for the guidance of your organization only and is not to be copied, quoted, published, or divulged to others outside of your 
organization. Gallup®, Q12®, The Gallup Path®, Clifton StrengthsFinder®, and the 34 Clifton StrengthsFinder theme names are 
trademarks of The Gallup Organization, Princeton, NJ. All other trademarks are the property of their respective owners.

This document is of great value to both your organization and The Gallup Organization. Accordingly, international and 
domestic laws and penalties guaranteeing patent, copyright, trademark, and trade secret protection protect the ideas, concepts, 
and recommendations related within this document.

No changes may be made to this document without the express written permission of The Gallup Organization.
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My Name, My World, My Bucket
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Unique Needs
 Rate each item using a + for preferred and a - for not preferred. You can use as many + and/or - as  

  you need.

 + Preferred

 - Not Preferred

How to Tell Me

 Tell me in front of a large group.

 Tell me in a written note.

 Tell me one-on-one.

 Tell me in front of my family, friends, or signi/cant others.

 Other __________________________________________

How to Show Me

 Show me with money.

 Show me with a gift certi/cate.

 Show me with a new title.

 Show me with a dinner certi/cate I can use with my family, friends,     

 or signi/cant others.

 Other ______________________________________

Who Needs to Know?

 My peers need to know.

 My manager needs to know.

 My company’s president needs to know.

 My family, friends, or signi/cant others need to know.

 Other _________________________________
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Unique Needs
 Now think about someone you know. Rate each item using a + for preferred and a - for not    

 preferred. You can use as many + and/or - as you need.

 + Preferred

 - Not Preferred

How to Tell Me

 Tell me in front of a large group.

 Tell me in a written note.

 Tell me one-on-one.

 Tell me in front of my family, friends, or signi/cant others.

 Other __________________________________________

How to Show Me

 Show me with money.

 Show me with a gift certi/cate.

 Show me with a new title.

 Show me with a dinner certi/cate I can use with my family, friends,     

 or signi/cant others.

 Other ______________________________________

Who Needs to Know?

 My peers need to know.

 My manager needs to know.

 My company’s president needs to know.

 My family, friends, or signi/cant others need to know.

 Other _________________________________
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Five Strategies Tool Kit

Strategy One: Prevent Bucket Dipping

Strategy Two: Shine a Light on What Is Right

Strategy Three: Make Best Friends

Strategy Four: Give Unexpectedly

Strategy Five: Reverse the Golden Rule
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Strategy Five: Reverse the   
Golden Rule

The Bucket Filling Interview Questions Answers

1. By what name do you like to be called?
 

2. What are your “hot buttons” — hobbies or  
     interests you like to talk about a lot?

3. What increases your positive emotion or   
     “/lls your bucket” the most?

4. From whom do you most like to receive   
    recognition or praise?

5. What type of recognition or praise do you like 
    best? Do you like public, private, written, 
    verbal, or other kinds of recognition?

   

6. What form of recognition motivates you   
     the most? Do you like gift certi/cates, a   
     title for winning a competition, a meaningful  
     note or e-mail, or something else?

7. What is the greatest recognition you have       
     ever received?

Go to www.bucketbook.com to print The Bucket Filling Interview in standard and wallet size (under Tools and Tests). 

 The Bucket Filling Interview

 Identify a person or the people who you want to take through the Bucket Filling Interview. Set a time and   
 make it happen!
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